
he New York Design Center at 200 Lexington Avenue has provided the finest
furniture and interior furnishings to discerning members of the design trade for
over  80 years.

Now ARRAY Magazine brings the most interesting people, places and ideas in interior design
into the homes and offices of both design professionals and consumers, featuring the best of
the New York Design Center.

Presented as a unique shelter and lifestyle magazine, ARRAY gives readers an "inside look" into
the world of interior design and culture.
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Heirloom191 Orchard Street, 212.228.9888
www.HeirloomNYC.comGive vegetables a second chance

at Heirloom, where owner Matthew

Kenney and chef Amanda Cohen

serve a seasonal, organic, vegetarian

menu. The creative duo behind
raw-food mecca Pure Food and

Wine prove again that in the right

hands, and in a sexy setting, good-

for-you food is a gourmet adven-

ture. Kenney conquered upscale
cuisine, with a dollop of scene-on-

the-side, at Matthew’s, Canteen,
Commune, Commissary and

Mezze. He infuses Heirloom with
the same ingredients, minus the

meat and fish, in vegetable-centric

dishes like eggplant ravioli with
chickpea fries. Even the primarily

vegan dessert menu kept us
wanting more — gingerbread rice

pudding with maple crème, any-
one? Wander between the roman-

tic main dining room, enclosed
solarium or intimate outdoor gar-

den before settling in for dinner.
Designer Denise Ducray infuses

the surroundings with a healthy
dose of earth tones: rust-colored

fabric banquettes, dark mahogany

stools, tables and chairs, decorative

gold-leaf trompe l’oeil and an
expansive copper island bar. To

keep pace with the neighborhood’s

bustling nightlife, the bar stays
open late to serve a smaller menu,

along with creative cocktails, for
health-conscious scenesters.

Morimoto88 Tenth Avenue, 212.989.8883
www.morimotorestaurant.comJudging by the crowds inside

Morimoto, Iron Chef Masaharu
Morimoto triumphs again. It must

be his winning formula that pairs

western-influenced Japanese
cuisine with restaurateur/entre-

preneur Stephen Starr’s belief
that dining out should be enter-

tainment. The 12,000-square-foot

restaurant lies directly beneath
New York’s Highline project and

is divided into a breathtaking
160-person dining area and a hip

downstairs lounge. Award-winning

Japanese architect Tadao Ando,

who designed Tom Ford’s home in

New Mexico, incorporates tradi-

tional Japanese elements and
Starr-worthy theatrics. Highlights

include the largest traditional
Japanese noren curtain ever

created, an organic ceiling that
looks like the raked sand in a Zen

rock garden and a glistening wall

sculpture made of 17,000 Tynant

spring water bottles. The large
exposed kitchen is surrounded

by a sushi bar and an omakase
bar, where guests remove their

shoes and enjoy a special tasting

menu. But dinner at Morimoto is

unforgettable no matter where
you sit. Since opening in early

2006, the restaurant has been
booked a month in advance. All

you competitive types should
start dialing now.

Cookshop156 Tenth Avenue, 212.924.4440
www.cookshopny.com

Despite its location on a sleepy
stretch of 10th Avenue in West

Chelsea, the vibe is anything but

tired at Cookshop. Owners Vicki

Freeman and chef-husband Marc

Meyer, the same duo behind Five

Points, continue their winning
combination of locally-grown

ingredients and warm hospitality

in a relaxed setting. Meyer’s open

kitchen features a rotisserie, grill

and wood-burning oven, and his
Mediterranean-influenced menu

rotates seasonally. A recent winter

menu featured Atlantic porgy in
grilled lemon and olive oil with

spiced fries. Toronto-based archi-

tect Erin Shilliday designed the
130-seat restaurant, drawing

inspiration from his work at Five
Points. An earth-toned palette

of rich browns and warm reds is

complemented by sustainable
materials including lighting fixtures

made of white oak and bamboo
chairs by Brooklyn artisan Bart

Bettencourt. The spacious
mahogany bar beckons guests to

linger over an extensive wine list

that includes many New York
state selections. On Thursday

evenings, when Chelsea’s popular

Gallery Night draws a hip crowd,

the joint is sure to be jumping.
Dine al fresco at the 50-seat

outdoor café.

The Dining Roomat Country90 Madison Avenue, 212.889.7100

www.countryinnewyork.comWhy leave the city when a country

escape is just a cab ride away.
Geoffrey Zakarian’s latest culinary

destination occupies a two-story
space on lower Madison and satis-

fies your craving for a refined din-

ing experience that feels like an
intimate dinner party. The upstairs

dining room features a prix fixe,
family-style, market-fresh menu that

changes every two weeks. And
Zakarian knows what delights —

from the warm, salted brioche that

is placed on each table, to the
market salad that is prepared

chairside, from truffle roasted
sweetbreads with potato fondants,

to Dover sole in crushed hazelnuts

and vin jaune. Located adjacent to

the striking new lobby of the
Carlton Hotel, Country beckons

like a glistening jewel box filled with

surprises. The Rockwell Group
designed the interior and balanced

the intrinsic glamour of the original

space — a 1911 Tiffany glass dome
and mosaic tile floor were discov-

ered and restored — with sleek
additions that include an open

kitchen, glass catwalk, and elegant

champagne bar. Downstairs there
is a handsome zinc bar and wood-

paneled café serving a less formal

menu into the wee hours. Whether

you dine up or down, Country is
calling you home.

EATS ’N’ SLEEPS
Veggies are sexy at Heirloom, something’s cooking on 10th Avenue and the Iron Chef’s M.P.D. hotspot is a winner.

Plus the midtown hotel that keeps it on the QT and more.
RESTAURANTS
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nterior design professionals — designers, dec-
orators, architects — and the clients who hire
them to re-imagine their apartments, furnish
their mansions, renovate their villas, rethink

their corporate headquarters, and define the style of their
hotels and spas.

ARRAY readers are among the most sought after audiences
in the world — professionals whose average income is
between 100k and 200k per year (but often reaches into
the many millions).

In addition to searching for the best of interior design,
ARRAY readers also…

• Purchase art and antiques
• Buy luxury homes, vehicles and vacations
• Enjoy golf, tennis, skiing, and yachting
• Purchase stocks, bonds and other financial

products and services
• Shop for the finest in fashion, personal care and 

beauty products
• Stay on the leading edge of personal technology 

and electronic entertainment

All this makes ARRAY Magazine readers a highly desirable
target group for the makers and marketers of a wide range
of luxury items.

Who Reads Array? 
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n each issue of ARRAY you’ll find:

• Dozens of new products, materials 
and applications

• Profiles of people making design news 
• Advice from experts on how to shop and

style smarter
• A culture guide for the design savvy
• Articles on the most intriguing residential and 

commercial spaces, leading design innovators,
and the high-profile clients they serve

ARRAY is the magazine both industry professionals and 
consumers will look forward to receiving throughout
the year.

Inside Array  
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RRAY Magazine is an invaluable tool for interior
professionals and their clients. It’s a way to stay
on top of new ideas, products, and international
trends, and keep abreast of the latest work of
established leaders as well as up-and-coming

design talents. ARRAY Magazine also allows professionals to
“pre-shop” and make preliminary design choices with their
clients from NYDC’s sixteen floors and over 100 showrooms.

For over a century, the NYDC has served as a clearing house
of ideas for working professionals from around the corner,
around the country, and the entire world. With ARRAY
Magazine, anyone can take a design scouting trip to New
York without ever leaving their chair. And what will they find
inside? Just about everything—from a royal French tapestry
made by hand in the same way for centuries—to the latest
in folding  computer workstations.

ARRAY captures the international flavor of the design world
while also celebrating New York City as a global style desti-
nation. ARRAY also gives readers the latest news on all the
exciting upcoming exhibits, lectures, films, shows, and
restaurants that make New York a non-stop cultural feast.

WHY READ ARRAY?
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Frequency: Quarterly (4x per year)

Information & Publishing Schedule

ISSUE CLOSING DATES      EDITORIAL       ON SALE MATERIALS DUE

Jan 2011

Apr 2011

Jul 2011

Oct 2011

Feb 2011

May 2011

Aug 2011

Nov 2011

Spring 2011

Summer 2011

Fall 2011

Winter 2011

Design
Exchange

Home Theatre
& Electronics

The Art Issue

Kitchen
& Bath

CIRCULATION BREAKDOWN:
ARRAY's circulation is more than 18,000. Every quarter we
mail 12,000 targeted copies to New York Design Center
customers, specifiers, interior designers and architects
including members of the American Society of Interior
Designers (ASID) International Society of Interior Designers
(ISID) and American Institute of Architects (AIA).

In addition, 4,500+ copies are distributed directly to the
New York Design Center, sent to paid subscribers and made
available at speciality shows and events including DIFFA
Dining by Design, Luxury Kitchen & Bath Collection (Miami
'05), Canstruction Design/Build Competition, Kips Bay
Holiday Wonders and Design Cares Carnival.

ARRAY will be available on the newsstand got to:
www.arrayny.com/newsstands.html.

SUBSCRIPTIONS:
$18.95/year
www.arrayny.com/subscriptions

ADVERTISING:
To reserve advertising space in ARRAY Magazine,
please contact:

Paul Millman
(t) 212.929.2733 x224
(f ) 212.929.0983

paul@arrayny.com
www.arrayny.com

Jan 12
2011

April 15
2011

July 15
2011

Oct 15
20111



Rate Card 

SIZE 1X 2X 3X

Full Page Color 4500 4000 3800

1/2 Page Vertical 4300 3700 3600

1/2 Page Horizontal 4300 3700 3600

1/3 Page Vertical 4000 3500 3400

P.O.T.O.C. 5000 4500 4300

I.F.C. 5500 4800 4600

I.B.C. 5500 4800 4600

B.C. 6000 5200 5100

Local, Marketplace ratecard available upon request

Contact Information:

Paul Millman
ARRAY Magazine, Inc.
paul@arrayny.com
Director of Advertising
(t) 212.929.2733 x224

NY Headquarters:

ARRAY Magazine, Inc.
135 Grand Street, 4th Floor
New York, NY 10013

www.arrayny.com



digital advertising specifications
rray is produced Computer to Plate (CTP). The following information specifies the size and t ype of file formats, proofs
and media we can and cannot accept, general guidelines and contact information:

AD SIZE LIVE(NON-BLEED) BLEED TRIM

Full Page 8 7/8" x 10 1/2" 9 1/4" x 11 1/8" 9" x 10 7/8"

* Spread measurements include a gutter allowance of 1/8" on each side. Perfct alignment of type or design across gutter of two fac-
ing pages cannot be guaranteed. All bleed pages must have 1/8” bleed on all sides. Type and important subject matter should be
kept 3/8” from trim on ALL sides.

FILE FORMATS ACCEPTED:
We accept native In Design files, with fonts and images included, and/or high-resolution PDF files.

MEDIA:
The following are acceptable: Mac formatted; CD-ROM/DVD. Please label all media with date, agency name or contact name, phone
number, advertiser and contact.

PROOFING:
Acceptable color proofs must be supplied to ensure color accuracy. Array is n ot responsible for color accuracy for ads supplied with-
out an acceptable proof. We require one digital proof generated from the digital file. All proofs must bear Standard GATF Offset Color
Bars/Exposure Scales and should be proofed to SWOP specifications. Proofs must be created from the supplied digital ad files.

ALL MATERIALS SHOULD BE SENT TO:
ARRAY Magazine, Inc.
135 Grand Street
4th Floor
New York, NY 10013
(t) 212.929.2733
(f ) 212.929.0983

Questions regarding materials should be sent to: info@arrayny.com
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